
 

Gold Sponsorship - $10,000 

 
Marketing Exposure: 

• Company name mentioned on WEEI’s Dennis & Callahan Show on event day as a 
sponsor of Tame the Tigers  

• Logo recognition on Tame the Tigers website  

• Photo opportunity with Jimmy Fund & WEEI on event day 

 

Tournament Benefits: 

• Premier recognition as the sole sponsor of (select 1):  

o Driving Range / BBQ Lunch /  Beverage Carts 

• 10’x10’ space for activation/marketing activities on event-day 

• Premier recognition on event signage – 150 impressions 

• Verbal recognition of sponsorship during speaking program – 150 impressions 

• Hole sponsor recognition at two (2) holes on course – 150 impressions 

• Logo on signage at all dining tables – 150 impressions 

• Opportunity to provide a player gift or auction item – 150 impressions 

 

Hospitality: 

• Eight (8) golf spots in the Tame the Tigers tournament 

•  Includes golf, cart, goody bag, BBQ lunch, and post-golf reception 

•  VIP selection from the field of participating New England PGA Pros 

•  Each group may choose one NEPGA Pro to play as 5
th
 team member 

 

 

 



 

 

Silver Sponsorship - $6,000 

 
 

Marketing Exposure: 

• Company name mentioned on WEEI’s Dennis & Callahan Show as a sponsor of 
Tame the Tigers on event day 

• Logo on Tame the Tigers website  

 

 

Tournament Benefits: 

• 10’x10’ space for activation/marketing activities on event-day 

• Verbal recognition of sponsorship during speaking program – 150 impressions 

• Hole sponsor recognition at two (2) holes on course – 150 impressions 

• Logo on event banners – 150 impressions 

• Logo on signage at all dining tables – 150 impressions 

• Opportunity to provide a player gift or auction item – 150 impressions 

 
 

Hospitality: 

• Eight (8) golf spots in the Tame the Tigers tournament 

o  Includes golf, cart, goody bag, BBQ lunch, and post-golf reception 

 

 

 



 

 

 Bronze Sponsorship - $3,000 

 
 

 

Tournament Benefits: 

• Logo on Tame the Tigers website  

• Verbal recognition of sponsorship during speaking program – 150 impressions 

• Hole sponsor recognition at two (2) holes on course – 150 impressions 

• Logo on event banners – 150 impressions 

• Logo on signage at all dining tables – 150 impressions 

• Opportunity to provide a player gift or auction item – 150 impressions 

 

 
Hospitality: 

• Four (4) golf spots in the Tame the Tigers tournament 

o  Includes golf, cart, goody bag, BBQ lunch, and post-golf reception 

 

 


